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Merchandise this great picture 

with this smashing 24-sheet. 

Double your quota on this 
effective accessory. 
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THE EXPERT, Old Man Minick... CHARLES (CHIC) SALE | BOUT For A 


Dickie, his pal, an orphaned waif.............. Dickie Moore BA LAN Cc E D 
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“The Specialist’? and other stories. in Hell” and “‘The;pert.’’ Born : 
On the screen in ‘‘The Star Wit- in Pittsburgh, Pa. | John Hamilton, talented 
ness” and ‘“‘The Expert.”’ Born in ; Broadway players. (2 reels) 
Huron, South Dakota. ADRIENNE DORE—M: America in 
—_——__—_—— national bea! st. On screen and/or 
DICKIE MOORE—Five-year-old actor in ‘‘Under | " “Alias the 
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pictures including ‘‘The Covered and ‘‘The Exp 
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Featuring Bosko and his rib- 
tickling musical exploits 
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A MELODY MASTER 
The greatest orchestra lead- 
ers in elaborate shorts 
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man,” ‘“‘Seed’”’ and ‘‘The Expert.” “Lilies of - ,” “Woman and/or 
Born in Pittsburgh, Pa. from Hell,’ ‘ of Pleasure,” 

—— “Moby Dic’ ving Wild,” 

EARLE FOXE—On screen in ‘‘Good “Fighting ~’ _and ‘The SPORTSLANT : 
Intentions,’ ‘‘Dance Fools Dance,” Expert.” J Ted Husing’s snappy illus- 
‘‘Manhattan Parade’ and ‘“‘The Ex- trated explanations of all 
pert.”” Born in Oxford, Ohio. ARCHIE MAY tor) Among kinds of sports (¥ feel) 

—_——— recent pict “Svengali,” : 
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“Dixiana,’’ ‘Check and Double Helktau}’ ‘een,”’ ‘‘The 
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THE STORRS 


Grandpa Minick arrives to live at the h of 





Dickie Moore and Chic Sale, the famous team of “Star Witness,” 





return to the screen in the same type of roles when “The Expert,” his son and daughter-in-law. He is a meddle Id 
Warner Bros. picturization of the Edna Ferber novel and play, comes gent and annoys his daughter-in-law to di n. 
BN | eee Ceri KORN ce Sa RCM SCE PROMO ere oe A a oy i He is forever bringing in his tiny pal, raj in The artist sees Charles (Chic) Sale before and after the applica- 
Cut No. 11 Cut 30¢ Mat roc Dickie, whom he met while spading the backya e tion of his make-up. Sale is appearing in “The Expert,” Warner Bros. 
entertains his cronies who drop ashes on her ru de picturization of Edna Ferber’s fourth screen story at the _____--.__. 
harangues the would-be-modern matrons of he ub Theatre. TABLE OF CONTENTS 


Oo F fe i '@ i A L B i L L i Pel G till they leave in high dudgeon. He meddles gen ly. Cut No. 12 Cut 30¢ Mat roc 
Grandpa overhears her complaints to Fred, and w ut 

blaming her, decides to become a resident of the 1¢e 

for the Aged. 





Warner Bros. Pictures, Inc Runnine Ti 
oti : ° Rushing post haste to his room for the adr 9%n p R O D U T | unning Time 
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resent sorrowfully that wee Dickie once filched some fru m Official Billing 
P a cart when they were walking together, he goe he Biheh Pita Fach Advance Stories 
Edna Ferber’s 15% tenement, where Dickie’s caretakers—the evil ey Sie ee ch au ee onamne Fre coy na feroer 
“THE EXPERT” 100% and his woman, Sadie—deny knowledge of tt ft. Adaptation and dialogue... Julian Josephson and Maude Howell 
Based the st “Old Man Minick” 20% Dickie, seeing Crowley with the money, ns Diraton Archie M 
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your L. story 


This story contains complete 

information about “The Ez- 

pert” and is known to showmen 
as a “routine story.” 


‘The Expert,” With Chic Sale 
And Dickie Moore, of ‘‘Star 
Witness”? Fame Due At ___------- 
WORE 2 Ce ae a 





Charles ‘Chic’ Sale and Dickie Moore, 
members of the ‘partnership’ which gave 
“The Star Witness’ its absorbing in- 
terest, are re-united as a similar team 
in ‘The Expert,” the Warner Bros. 
screen production from the novel ‘Old 
Man Minick”? by Edna Ferber, which 
comes to the screen of the.......... 
Wheatre: Nextinra. aes . 

In ‘‘The Expert,’’ Sale is the good- 
intentioned, but 
meddlesome old 
man who.comes to 
the city to live 
with his son and 
daughter - in - law 
after a long life- 
time in a_ small 
town. Strongly 
opinionated, he 
does not hesitate 
to tell everyone 
what should’ be 

‘CHIC’? SALE done. He tells a 
Cut No. 9 rou of club 

Bene | IME RE Socaee: do not 
know how to rear children. He interferes 
with the cook. He knows all about 
‘‘rasslin’ ’? because he was town cham- 
pion in his youth. He is misunderstood 
generally and fails to carry through his 
“reforms.” 

Sale does not appear as a tragic char- 
acter, however. The humorous side of 
the character is stressed, to the enjoy- 
ment of large audiences which have seen 
“The Expert’ in other cities. Appearing 
with Sale as a central figure of the story 
is Dickie Moore, portraying the waif 
befriended by ‘‘grandpa.”’ The pair 
furnish many touching scenes, as well 
as wholesale comedy all the more pointed 
for its reality. The final scenes of the 
picture are particularly heartwarming as 
“Grandpa Minick’? ‘and Dickie are 
admitted to the home for gentlemen 
under ninety. Minick’s decision to leave 
his son’s home was occasioned by his 
daughter-in-law’s comments to her hus- 
band to the effect that. although she 
loved his father he was, nevertheless, 
disrupting the well-ordered existence of 
their home. This overheard conversation 
hastens the old gentleman’s decision to 
join his old cronies at the Home for the 
Aged. 

The large cast of ‘‘The Expert’’ is 
‘real life,’’ the Sale and Moore charac- 
terizations being particularly — vivid. 
Lois Wilson appears as the pretty and 
efficient housewife and club-woman. 
Earle Fox is typical of the successful 
middle class business man. Thirty-three 
former stars of stage and screen appear 





as Sale’s cronies and pinochle-playing 
partners. Ralf Harolde and Adrienne 
Dore, the latter a newcomer to the roster 
of Warner Bros. contract players, por- 
tray the disreputable ‘‘guardians’”’ of little 
Dickie. The other members of the cast 
are the types of people we meet and 
know. 

Archie Mayo, to whose direction has 
been attributed the success of ‘‘Bought,”’ 
directed ‘“‘The Expert,’’ which marks 
Edna Ferber’s fourth screen story, the 
others having been ‘“‘So Big,’’ ‘‘Show 
Boat’’ and ‘‘Cimarron.”’ 


your nd story 


Featured Players In “‘The Ex- 
pert”? Become Stars For Next 
Pictures 





Charles (Chic) Sale and Dickie Moore, 
co-featured in ‘‘The Expert,’’ Warner 
Bros. picture coming to the.......... 
Mmheatreinextyci 7, a ater. , will be 
starred in their next pictures as a result 
of their characterizations in ‘“‘The Star 
Witness’’ and ‘‘The Expert.” 

The success of both pictures caused 
Warner Bros. and First National pictures 
to make each player a star. Dickie, six 
years old, will be the youngest star in 
Hollywood on release of his next picture, 
“Rags To Riches.’ Sale’s first starring 
vehicle will be ‘‘Competition.”’ 

In “‘The Expert,’ Sale again portrays 
an old man, using virtually the same 
make-up utilized in “The Star Witness.” 
Dickie Moore appears as an orphaned 
waif befriended by Sale and eventually 
taken with him into the Home for the 
Aged, admission to which was gained 
by a technicality as a result of a by-law 
permitting admission to ‘‘gentlemen 
under ninety.” 

As Old Man Minick, Sale meddles 
into the life of his son and daughter-in- 
law, with whom he has come to live in 
the city. He, tried to run things, to 
tell women how to raise children, and 
to “reform’’ in a thousand other ways. 
His good intentions, however, go astray, 
to the vast enjoyment of audiences. His 
role gives him an opportunity to present 
wholesome humor, drama and pathos. 

The large cast of ‘‘The Expert,’’ which 
was directed by Archie Mayo, includes 
Lois Wilson, Earle Foxe, Ralf Harolde, 
Adrienne Dore and Walter Catlett, as 
well as thirty-three veterans of stage 
and screen in the roles of Minick’s 
cronies. 
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Chic Sale And Dickie Moore 
Co-Featured In Edna Ferber 
Story 





“The Expert,’’ the Warner Bros. and 
Vitaphone picture which comes to the 
Bah aes nah ahh Theatres en ee next 
presents in the leading roles two actors 


who were hits in ‘‘The Star Witness’’— 
Charles. (Chic) Sale and diminutive 
Dickie Moore. 

Miss Ferber, who not only wrote the 
story, but collaborated with George 
Kauffman on the dramatization of ‘‘The 
Expert’ for the stage, expressed satis- 
faction with the choice of the team of 
Sale and Moore, as the inseparable pals 
of the heartwarming drama. The lovable, 
if opinionated, old man who finds him- 
self out of place in the city home of his 
married son and the waif who finds him- 
self out of place everywhere constitute 
the roles played by Chic and Dickie, 
respectively. 

The large cast includes Lois Wilson, 
Earle Foxe, Ralf Harolde, Adrienne Dore, 
May Boley, Dorothea Wolbert, Charles 
Evans, Walter Catlett, Noel Francis and 
Elizabeth Patterson. Archie Mayo, 
responsible for many screen hits, directed 
“‘The Expert’’ with consideration for its 
comedy, pathos and tense drama. 


YOUNGEST STAR! 








His splendid work in “The Ex- 
pert,” Warner Bros, film from the 
Edna Ferber novel, which is com- 
ing to the. —s- Theatre next 
CHS ay OI >» has earned stardom 
for six year old Dickie Moore. 

Cut No. 13 Cut ys5c Mat 5c 
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inter pretation Of Real People 
Basis Of Chic Sale’s Success- 


ful Characterizations 








Interpretation, rather than imitation, 
is the secret behind the famous charac- 
terizations of Charles (Chic) Sale. His 


iatest Warner Bros. picture, ‘The Ex- 
pert,” brings the comedian to the 
Cee OG ore WTICAIE TIEKE. SOA hee 


’ in the role of a lovable old man, not un- 


like his famous part in ‘‘The Star Wit- 
ness.” 
Sympathy for and understanding of 


the characters he creates out of his own 


personality and the makeup box make 
Sale the greatest character ‘‘imitator’’ of 
all time. There are real people behind 
each Sale role. He has never been able 
to create a new character on either stage 
or screen without relying on some ac- 
quaintance, some memory of childhood 
or later experience for the material. 

“The Expert’’ is adapted from a story 
by Edna Ferber, one of America’s great- 
est novelists, who has given readers and 
movie-goers the unforgettable ‘‘So Big,” 
“Show Boat’? and ‘‘Cimarron.”’ 

But it was only because Sale could 
tie up the Ferber character with a 
similarly self-willed old character he had 
once known and admired that he would 
attempt the part on the screen. 

Sale is one of the few personalities in 
motion pictures who can be featured in 
a full length story which contains no 
romance. He worked with tremendous 
success in spite of this handicap in ‘‘The 
Star Witness,’’ and he has done so a 
second time in ‘‘The Expert.” 

“The Expert’? is not without a love 
interest however, for the affection be- 
tween the old man and the waif Dickie, 


as played by Dickie Moore, is touching 


and convincing as any romantic attach- 
ment ever played before an audience. 

The secret is, of course, that the soft- 
pedaling of romance in a Sale picture is 
no handicap, but an innovation which 
adds to the picture’s value as an attrac- 
tion. This was proved convincingly by 
“The Star Witness,’’ one of the sensa- 
tionally successful pictures of the past 
year, and is expected to be evident again 
BUMen) these ee Theatre audiences 
see ‘‘The Expert.” : 

Lois Wilson, beautiful Adrienne Dore, 
lf Harolde, Earle Foxe and Walter Cat- 
ett head an impressive supporting cast, 
which Archie Mayo directed. 
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“The Expert’ Is Fourth Edna 
Ferber Story To Reach Screen 





“The Expert,’’ Warner Bros. picture 
Which comes to the. ..)....050 Theatre 
“TES Rea aR a ia te , is the fourth Edna 
Ferber novel to be picturized, the others 
being ‘‘Show Boat,’’ ‘So Big’’ and 
“Cimarron.” 

“The Expert,’’ dramatized several 
seasons ago by Miss Ferber and George 
Kaufman, won success on Broadway and 


the road. O. P. Heggie played the lead- 


ing role. The screen version presents 
Charles (Chic) Sale in the title role. 
Dickie Moore, the six-year-old actor who 
was recently seen with Mr. Sale in ‘“‘The 
Star Witness” is again his ‘“‘partner’’ in 
“The Expert.”’ 

Many screen favorites are in the cast, 


among them being Lois Wilson, Earle 
Foxe, Ralf Harolde, Adrienne Dore, May 
Boley, Walter Catlett, Noel Francis and 
Eizabeth Patterson. The fun, pathos 
and tense drama in this Ferber story is 
brought to life. under the direction of 
Archie Mayo. 

It is the story of a meddlesome old 
man who finds himself out of tune with 
the younger generation represented by 
his son and daughter-in-law, but finds 
a ‘“‘man to man’”’ friendship with the six- 
year-old Dickie. The ‘‘partners’’ eventu- 
ally find happiness in a Home for the 
Aged whose by-laws permit the admis- 
sion of “‘gentlemen under ninety,’’ thus 
making it possible for ‘‘The Expert’’ to 
fix young Dickie’s entrance. 


4 
Opening Day 
“The Expert’? By Edna Fer- 
ber Is In Town Today 
“The Expert,’’ the Warner Bros. and 
Vitaphone pi€turization of Edna Ferber’s 


brilliant story, hailed as a worthy suc- 
cessor to her other screen plays, ‘‘Show 


Boat,’’ ‘“‘So Big’’ and ‘‘Cimarron’’ opens 
today at they eae Theatre. En- 
thusiasm shown by screen celebrities at 
the Los Angeles world premiere of the 
picture has been duplicated wherever 
the heart-warming drama _ has_ been 
shown. 

Local play-goers, who remember the 
excellent performances of Chic Sale and 
tiny Dickie Moore 
in ‘Star Witness,”’ 
will be delighted 
: to again see the 
inimitable team in 
: parts that fit them 
- like the proverbial 
glove. Others pro- 
minent in the large 
cast are Lois 
Wilson, Earle Foxe, 
Ralf iat onlider: 
Adrienne Dore, 

DICKIE MOORE May Boley, 

Cut No. 14 Dorothea Wolbert, 

“Gene heen Charles Evans, 
Walter Catlett, Noel Francis and Eliza- 
beth Patterson. Archie Mayo’s direction 
explores the rich veins of humor, pathos 
and dramatic power of the unique story. 





ADVANCE READERS 


“Teen” Age Girl Plays Diffi- 
cult Role In “‘The Expert” 


For a girl just emerging from her 
teens, Adrienne Dore, one-time Miss 
America, has an unusually difficult part in 
the Warner Bros. picture ‘‘The Expert,” 
which comes to the.......... Theatre 
Mitac sr Sahar , with Chic Sale and Dickie 
Moore co-featured. Her character part 
is that of Sadie, waitress and mistress 
to a poolroom loafer and small time crook. 

The character is similar to that of 
Nancy in Dickens’ ‘‘Oliver Twist.’ Sadie 
sticks by her man although he constantly 
abuses her. 

That she really understood the char- 
acter is borne out by her work in the 
picture and according to Director Archie 
Mayo she plays the part with unusual 
comprehension and feeling. 


Lois Wilson Of “The Expert” 
Cast Polo And Charity 
Enthusiast 


Lois Wilson, who will be seen with 
Charles (Chic) Sale and Dickie Moore 
in the Warner Bros. picture, ‘‘The Ex- 
pert,’’ when it comes to the......... 
Theatre soe es , has two active in- 
terests beside acting. Polo ponies and 
The Motion Picture Relief Fund. 

Miss Wilson has several ponies of her 
own, and plays polo in all of her spare 
moments. She never misses a polo game 
within reasonable traveling distance. 

She spends two days a week working 
with the Motion Picture Relief for un- 
employed actors and actresses. When 
she is working in a picture, she stations 
someone else, at her expense, to take 
care of her job. She also takes care of 
two families that are in distress. 





Dickie Moore Is Best “‘Study”’ 
In “The Expert’’ 


Dickie Moore, the six-year-old actor 
featured with Charles (Chic) Sale in 
“The Expert,’ the Warner Bros. and 
Vitaphone screen version of Edna Ferber’s 
fourth screen story, coming to the 
Ncstagone Oh euea swhéatre-next: 3.4 oo 2 was 
discovered to be the quickest and surest 
‘study’ on the lot, having learned his’ 
lines perfectly. In two weeks Dickie 
didn’t cause a single ‘‘re-take’’ by for- 
getting his lines, a distinction not claimed 
by anyone else in the cast, which in- 
cludes Lois Wilson, Earle Foxe, Ralf 
Harolde, Adrienne Dore, Walter Catlett, 
Noel Francis and others. ‘‘The Expert’’ 
was directed by Archie Mayo. 


The Title Of This Story Is 
“The Expert” 


A father at 84! 

That’s the proud boast of Adolph 
Leonard, bit player in pictures, who 
came to work beaming one morning 
during the filming of ‘‘The Expert,” 
the Warner Bros. picture which comes 
TOnthe es Veiga: ‘Heathens, Uciciis, 
He announced that a baby daughter 
had become a member of his family 
at three o’clock that morning. 

Among the first to congratulate 
him was Charles (Chic) Sale, star- 
ring in the picture, and himself the 
father of three fine children. 

Youth, in “‘The Expert,” is repre- 
sented by Little Dickie Moore, and 
three world-famous beauties — Lois 
Wilson, Noel Francis, former Follies 
girl, and Adrienne Dore, national 
choice as Miss America. 








Page Three 


(Hero of “STAR WiTNESS”’) 


The Laughtear 
Hit of the Season! 


er; 


FERBER 


We WROTE IT 


(i Remember ) 
““CIMARRON’’? 


It's human! It's touching! 


. Lo OLS CREAT 
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STRAND 


B’way & 47th St. 


NOW 






HEART 
TALKIE 


get together 





with 
"CHIC” 
S A LAE 

and 
DICKIE 
MOORE 
E DN A 
FERBER’S 





THE 





The story of a strong 
man's will . . anda 
woman's “won't’’!. 

You'll swallow Hara 


| 


—and “eat it up”! 


A Warner Picture with the stars 
of ‘‘Star Witness’’ and the 
author of ‘’Cimarron’’ who 
combine to give you The 
Laughtear Hit of the Season| 


*Based on the story “Old Man Minick”’ 
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EXPERT 


THESE ADS SOLD “THE 


C NEW YORK 


a 
A EIN-LAWS “OUTLAWS”? 


@EDNA 
F=-RBER 


— mous author of 
‘Cimarron’ 
with 


@ 7 rHic” 
BALE 


and 


@DICKIE 
OORE 


sey took your 
ath in “The Star 
tness’’— they'll 
al your heart in 
e Expert!” 








Are they a nuisance or 
a necessity? Is your 
Father-in-Law a Bother- 
in-Law? Every Mother's 
Son-in-Law ... and 
Daughter . . . will see 


themselves in 


THE 


A Warner Bros. Picture 


The Laughtear Hit 
of the Season. The 
story of a Gay Old 
Dog who couldn't 
be “House Broken”! 


STRAND 


*Based on the story “Old Man Minick” 
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GENERAL NUISANCE 
LEADS THE LAUGH 
PARADE! 


Word war veteran. 
A gay old dog who 
couldn't be house- 
broken .. . Hero of 
many a heart battle 
..Wearing the 
‘wounds of those he 
loved-and left... 


MG A 
mien @ SALE 


EXPERT 








DICKIE 
@ MOORE 
ED N'A 





FERBER’S 


most stirring story 
since “’Cimarron’’ 


*Based on 
story “Old 
Man Minick” 


STRAND 


NOW 
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EXPERT 
CROWDS 










Mle NITE 8 p.m. 


WA CRON ER: Be RAO Sr 


STRAND 


B'way & 47th St. 35c to 1 p. m. 






What men don’t know about women — 
and women don’t know about men! 


Revealed by — THE 


DID 


YOU SEE 








» » » THEN you 
know what thrills 
you can expect 
from “CHIC” SALE!» » | 





with 


‘CHIC 
SALE 


and DICKIE MOORE 


A First National Picture 
*Based on 


story “Old The LAUGHTEAR 
Hit of the Season! 


EDNA FERBER 


Famous author of “Cimarron” 


“CHIC” SALE ana DICKIE MOORE 


Lovable stars of. “The Star Witness” 








‘Warner Bros, 
Picture 
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PALACE 
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MARRON*? 


"HEN you know what 
irring brilliance you can 
aunt on from 


EDNA FERBER 


» » » BUT, .. can't 


magine what absorbing 
entertainment you'll get 
from the combined genius 
of these two ‘till you see 


“THE 


XPERT 


sed on EDNA FERBER’S 
LD MAN MINICK” 





In order that we may render the 


fullest assistance to your fellow 


exhibitors throughout the country 
and to fully publicize your efforts 
on behalf of “The Expert” in the 
trade press, please forward a copy 
of your advertising and exploita- 
tion campaign to Press Sheet Edi- 
tor, Warner Bros. Pictures, 321 
West 44th St... New York City. 


Thank you. 





It Brings You a new Kind of Love! 


A love that makes you gulp 

one moment and guffaw 

the next.....The greatest 

galaxy of grins and pathos 

that's ever stormed this city 

and warmed your heart! 

Atriple treat fromtheauthor @ 

of “Cimarron” and the stars E DNA 
of "The Star Witness’! FERBER’S 


THE EXPERT 


A Warner picture with 
The Story of A Gay Old Dog @"cHic” 
who couldn't be ‘House-Broken!’ 
j 
AND 
@ DICKIE 
NOW The Laughtear Hit 
| of the -Seasonl 
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SOA LCE 
STRAND ® noocre 


“Old Man Minick’ 
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But all Syracuse wanis— 


THE EXPERT: 


—to show them how to Laugh in 
One Hundred Easy Lessons! 


Another great heart-to-heart story 
by the author of “Cimarron”— 


rv ed Gerber 


with the lovable, laughable stars of 
“The Star Witness”— 


“CHIC” SALE ana DICKIE MOORE 


The Laughtear Hit of the Season! 


STRAND 


AK Warner Bros. Picture *Based on the story “Old Man Minick’* 
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Edna Fe ers 


mr : 


“CHIC” SALE 
DICKIE OORE 


A WARNER BROS _ PICTURE 
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: oe 
“Women! men! 
Can't live th ’em — 
Can't live v tout ’em! 


Its— “ Cf 


EXPE AT” 


Speaking from «perience — 
and what Ex erience] 


Edna Fi ‘bers 


Laughtear Hito he Season 


“CHIC” SALE 
and DICKIE MOORE 


A WARNER 
BROS. PICTURE 


Yased on the 
ty “Old Man 
Minick” 
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with 
“CHIC” SALE= DICKIE MOORE 
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If you have Cheers pre- 
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Chic Sale And Dickie Moore 
Triumph As “Partners” In 
‘The Expert’ At The _______---- 





Chic Sale, as ‘Old Man Minick,’’ and 
Dickie Moore, as an orphaned waif, 
brought the warmth and humor and 
pathos of life itself to the screen of the 
Ay Si BU na ai Theatre yesterday as ‘‘The 
Expert,’’ a Warner Bros. picture, was 
unreeled to an audience which alternated 
gales of laughter with an occasional tear. 

Sale and Moore appear again in virtu- 


ally the same characterizations they had — 


in “The Star Witness.”” They brought 
an uncommon reality to the screen of 
thee ee eae. They showed us people 
we meet, know and live with. 


Sale is the grandpa we all know, com- 
ing to live with his son and daughter- 
in-law after a lifetime in a small city. 
Alone in the world, he has no one to 
turn to except his children. But the 
difference in age, the always-changing 
ideas of successive generations throw him 
out of line. His has been a different life- 
routine. He does not realize this and 
goes his sincerely meddlesome way in 
an effort to help, usually hindering. 
He estranges his daughter-in-law’s fellow 
club members, antagonizes the cook and 
generally has his say on almost every- 
thing. The humor inherent in such a 
situation is capably handled by the fea- 
tured players and enhanced by Archie 
Mayo’s masterful direction. The occa- 
sional tear in the audience is aroused by 
sympathy for the old gentleman and his 
orphaned friend. 


Old Man Minick meets young Dickie, 
the orphan, in the course of his wander- 
ings and begins a friendship which car- 
ries through to the end of the picture. 
The talented pen of Edna Ferber, author 

of the novel and play from which “The 
Expert’? was made, has given to the 
movies this story of the old man and his 
six-year-old friend. All the drama, humor 
and reality which she infuses into her 
characters are evident in ‘‘The Expert.” 


Headed by Sale and Dickie, both of 
whom have been rewarded with starring 


contracts, the cast fills its roles as though’ 


made for them. Ralf Harolde and 
Adrienne Dore are Dickie’s ‘‘guardians,”’ 
typical as Sykes and Nancy are in ‘‘Oliver 
Twist.’’ The old cronies of Chic Sale’s 
pinochle-playing forays are just the sort 
of proud old chaps we see in G. A. R. 
parades. 

Right to the happy end when Old Man 
Minick and Dickie are admitted to mem- 
bership in the Home for the Aged, ‘‘The 
Expert” will hold you in. the grip of its 
‘Real-life’? spell. It is everything a 
wholesome, engrossing story should be. 
BU Sona S LR CL readers are urged to see this 
continuation of the partnership — so 
auspiciously begun by Chic Sale and 
Dickie Moore in ‘‘The Star Witness.” 
“The Expert” is even more memorable 
than its predecessor. 
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“Expert”? Earns Chic Sale 
Starring Contract 


Charles (Chic) Sale will be starred by 
Warner Bros. in his next picture after 
“The Expert,’’ from the story by Edna 
Ferber, now at the.......... Theatre. 
This vehicle marks his first appearance 
since his success in ‘“‘The Star Witness.”’ 

Published several seasons ago, Miss 
Ferber’s novel made a strong appeal to 
theatrical producers on account of the 
strength of its principal character and 
the human interest in its story. Winthrop 
Ames finally secured it and produced the 
dramatization by Miss Ferber and George 
Kaufman in which O. P. Heggie played 
the title role. 

The Warners, in looking around for a 
suitable story for Chic Sale, saw in ‘‘The 
Expert’? what they considered an ideal 
vehicle for him. It is the story of a 
meddlesome old man who comes to live 
with his son and daughter-in-law in the 
city after a lifetime spent in getting 
“set in his ways.’ There is friction of a 
humorous nature as a result of his well- 
intentioned interference. 

The cast includes Dickie Moore, who 
appeared with Sale in “The Star Wit- 
ness’”’ and will also be starred in his next 
picture, Lois Wilson, Earle Foxe, Ralf 
Harolde, Adrienne Dore, Walter Catlett, 
Noel Francis and Elizabeth Patterson. 
Archie Mayo directed. 


ik day of run 
SRE HN LE SDI SOLIS BES A INE ET EO 


Chic “Specialist” Sale — 
Veteran Of Stage And 


Pioneer In Talking Pictures 





Charles (Chic) Sale, whose newest 
Warner Bros. picture, ‘‘The Expert,” is 
Now! vat the sao as Theatre is one 
of the veterans of talking pictures. 

Sale, in reality a young man without 
either whiskers or rheumatism, made one 
of the first short subjects for the talking 
screen when that medium was first find- 
ing its voice. It was called, ‘‘The Man 
Who Knew Lincoln,’’ and brought Vita- 
phone favorable attention from the 
public. 

For a long time after that Sale devoted 
most of his time to stage work. His oc- 
casional appearances in pictures were 
made only in ‘“‘short subjects.’’ These 
presented on the screen the same skits 
he had made famous on the vaudeville 
circuits. 

Warner Bros. featured Sale in a full 
length picture, ‘‘The Star Witness.” Its 
release made Sale a potential screen star 
immediately. As a result of his portrayal 
in ‘‘The Expert,’’? he was placed under a 
starring contract to Warner Bros.-First 
National Pictures. 

Sale is not only a fine actor, but well- 
known as a writer and master of comedy 
technique. His ‘‘Specialist’’ sold in the 
thousands of copies. 


Featured with Sale in ‘“‘The Exp 
Dickie Moore, child actor who al 
peared with him in ‘The Star Wit 
The large supporting cast include. 
Wilson, Earle Foxe, Ralf Ha 
Adrienne Dore, Walter Catlett, 
Francis and many others. 

Archie Mayo directed. 


ebrd day of run 
Child Actor Of “The Exper 


Is Screen’s Youngest Star 





Dickie Moore, co-featured with Ch 
Sale in ‘‘The Expert,” the Warner Bro 
picture now at the.......... , will b 
raised to stardom in ‘‘Rags To Riches,’ 
his next picture, as a result of his wort 
in “The Star Witness” and “The Expert’ 
in which he appeared with Sale. Only 
six years old, Dickie becomes the young- 
est star on the screen. 

Dickie has been in pictures since he 
was eleven months old. At that tender 
age he played with John Barrymore in 
“The Beloved Rogue.’ Since then he ‘has 
appeared in numerous screen vehicles, 
including ‘‘Son of the Gods,” “‘Seed,”’ 
“Union Depot” and ‘Manhattan Parade.”’ 

Dickie is noted in Hollywood for his 
ability to remember lines, not a single 
scene ever being retaken because of his 
failure to have his lines ‘“‘down pat.” 
This faculty keeps other members of the 
cast of pictures in which Dickie appears 
on the alert so that they may not be 
outstripped in this respect by a child. 

In “The Expert’’ Dickie appears as 
the orphaned waif befriended by Chic 
Sale, who portrays a meddlesome old 
man who comes to the city to live with 
his son and daughter-in-law. His por- 
trayal has won the ‘‘ohs’’ and ‘‘ahs’’ of 
IY ge teas Ue Theatre audiences. 

“The Expert” includes in its large cast 
Lois Wilson, Earle Foxe, Ralf Harolde, 
Adrienne Dore, Walter Catlett and 
Elizabeth Patterson. Archie Mayo directed 
“The Expert,” which was picturized 
from Edna Ferber’s novel and stage play, 
“Old Man Minick.” It is Miss Ferber’s 
fourth work to be filmed. The others 
were “So Big,” ‘‘Show Boat’’ and 
“Cimarron.” 


Aw day of run 





**Expert’’ Is Natural Role 
For Chic Sale 


“The Expert,’’ latest Warner Bros. 
picture in which Chic Sale appears at 
sda Ramat ante ie Theatre, recalled to Sale 
the several years he spent in rural com- 
munities and the rustics he knew. 

Born in Huron, South Dakota, Sale 
was reared in Urbana, Illinois. There he 
learned to know the habits and people 
he met again in Edna Ferber’s ‘‘The Ex- 
pert.’’ Of particular interest to him was 
re-acquaintance with a ‘“‘rasslin’’’ trick 
called the ‘‘grapevine’’ because of the 
curious way in which a wrestler wraps 


2 leg around that of an opponent in an 
effort to bring him down. 


Sale became acquainted again with the 
numerous characters one finds in every 
small town. He himself portrayed the 
old grandpop who went to the city to 
live with his son and daughter-in-law. 
Set in his ways, this character endeavors 
to influence those around him. He can 
neither do this nor change his ways to 
conform with those of others. As a con- 
sequence ‘“‘The Expert’’ is crammed with 
a natural humor rare in pictures. 


Also featured in ‘‘The Expert’ is 
Dickie Moore, six-year-old player who 
appeared with Sale in ‘“‘The Star Wit- 
ness.”’ Both Sale and Moore will be stars 
in their next pictures. The large cast 
includes Lois Wilson, Earle Foxe, Ralf 
Harolde, Adrienne Dore, Walter Catlett 
and thirty-three old men who at one 
time were stars of stage and screen and 
are now familiar to moviegoers as extra 
and bit players. Archie Mayo, director 
of ‘Bought,’ directed ‘‘The Expert.” 


THE EXPERT! 





Chic Sale appears in the title role 
of “The Expert,” the Warner Bros. 
film of Edna Ferber’s fourth screen 
SLOFY:: GP thee Theatre. 


“The Expert” knows everything, | 


they say. 
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False Tooth Bridge Provided 
For Dickie Moore, Six-Year- 


Old 


There’s a remedy for every little mis- 
hap in the making of movies, but the 
prize goes to Warner Bros. for its dental 
feat in providing a false tooth bridge 
for a six year old youngster. 

Dickie Moore, who is co-featured with 
Chic Sale in ‘‘The Expert,’’ now at the 
Been 2 Theatre, was half way 
through the production when he cele- 
brated the loss of his first baby tooth. 

Dickie’s mother tried to keep him 
from playing with the loose tooth, but 
to no avail. The tooth dropped out. 

An enterprising Hollywood dentist con- 
structed a miniature gold bridge on 
which was fixed the recalcitrant tooth. 
Thereafter Dickie had a good time with 
the tooth, putting it in and taking it out. 

With Chic and Dickie in ‘‘The Expert’’ 
are Lois Wilson, Noel Francis, Adrienne 
Dore, Ralf Harolde, Earle Foxe, Walter 
Catlett. 


Hollywood Snow Helps 
“Chic” Sale With 
“The Expert’ 


Southern California has an occasional 
cold snap, in spite of its Chamber of 
Commerce, and during the spell last 
winter Charles (Chic) Sale had all the 
luck. He was working in scenes in which 
he wore a heavy overcoat and old- 
fashioned ‘‘arctic’’ rubbers. 

“And they felt durned good, too,” 
said Chic, ‘‘especially in the early morn- 
ings.” 

Chic wears the galoshes in ‘‘The Ex- 
pert,’ Warner Bros. screen version of 
an Edna Ferber novel which is showing 
atthe pease) a): Theatre. Co-featured 
with Sale is Dickie Moore, six-year-old 
who was also teamed with him in ‘‘The 
Star Witness.’’ Archie Mayo directed. 


Thirty-Three Famous Old- 
Timers In “Expert”? Cast 


Theatre-goers of many years standing 
find many familiar faces in ‘‘The Ex- 
pert,’ Warner Bros. picture featuring 
“'Chic’’ Sale and little Dickie Moore, now 
ATA Tes Wascnne wares Theatre. 

Thirty-three aged men, used through- 
out the picture as cronies of the vener- 
able but spry “‘Expert,’’ were formerly 
well known stage actors, picture stars or 
vaudeville headliners. To the younger 
generation they are known now as com- 
petent extra and bit players. To their 
parents, these actors will bring a sen- 
timental recollection of the past. 

Youth and beauty are ably represented 
by Lois Wilson, Noel Francis, Adrienne 
Dore, Ralf Harolde, Walter Catlett and 
Earle Foxe in ‘‘The Expert.” 
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Feature 





Chic Sale, Star Of “The Ex- 
pert,”” Voices His Views On 


Comedy And Slapstick 


By Jack Cooper 


“If it weren’t for comedy,” said Chic 
Sale, alias The Specialist, ‘‘life wouldn't 
be worth living.” 

It is only natural that Chic would 
stick up for what has earned him a 
fine livelihood, but beyond that he has 
a sincere, sympathetic understanding of 
all that it means. He is an inveterate 
silver-lining turner, 

During the first few minutes of an 


interview with him at the Warner Bros. 


studio, where he was filming ‘“‘The Ex- 
pert,’ now showing at the.......... 
Theatre, he made certain that when he 
spoke of comedy it would not be con- 
founded with slapstick. 

‘There is all the difference in the 
world between the two,” he said. ‘‘Slap- 
stick bases its laughs mainly on humilia- 
tion. It drags down people we envy, 
also inflicting pain on them. | call it 
‘vicarious sadism’—or inflicting pain and 
humiliation by proxy, so to speak.” 

From which it may be gathered that 
Chic is a devotee of comedy, and not 
of slapstick. 

“On the other hand,’’ Chic went on, 
‘comedy is as true a delineation of life 
as is drama. It discards the tragic or 
darker side of a story or character and 
stresses its humorous points. Comedy 
needs no grotesquerie. 

“The part of the ‘old man that | play 
in ‘The Expert’? is a character to be 
met in almost every home. His children 
are under obligation to see that he is 
provided for, but his old ideas and butting 
into their affairs make him a burden. 
His is in reality a tragic character, but 
there is much in him that makes for 
wholesome comedy. In this picture, both 
aspects are brought out with the accent 
on the laughs.” 

It was an almost identical character 
that Chic played in ‘‘The Star Witness,” 
his first Warner Bros. picture. 

Chic Sale has not contented himself 
with merely drawing on his imagination 
for his characterizations. During his 
vaudeville days he spent a lot of time 
in rural communities studying the people. 

‘‘There was a fresh naivete in these 
people that made excellent material for 
my characterizations,’’ Chic said. ‘‘They 
are all vitally human, and by keeping 
them so, | was able to make them alive.” 

There is tragedy, too, in the characters 
he found, but says Chic: 

“Life is too short to be continually 
harrassed by its tragic side and a good 
laugh is better than a good cry any old 
day of the week.” 

Co-featured with Chic in ‘The Ex- 
pert,’ is 6-year old Dickie Moore, newest 
boy star of the screen. Others in the cast 
are Lois Wilson, Adrienne Dore, Ralf 
Harolde, Walter Catlett and Noel Francis. 





Co) 
"CHIC” SALE 
DIC KI = MOORE 





THEATRE 


SUGGESTED 


LAYOUTS FOR 
AD MEN WHO 
“ROLL THEIR OWN” 








Hero of many a heart 
battle . . . Wearing the 
wounds of those he loved 
nd left. 


A gay old dog who 
couldn’t be house-broken. 
c 

THEYAEL STEALY: YOUR: 

HEART AWAY! 

D 

SHORTS AND _ PRICE 

POLICY. 














} Brings You 2 New Kind of | love / 
| 


EDNA FERBERS 


"CHIC" SALE 
DICKIE MOORE 


5. SE RE EN ALON al ge 


THEATRE 


Ce 









A love that makes you 
n 


gulp one moment a 
guffaw the next. 


F 


THEY LL STEAL YOUR 
HEART AWAY! 


*Based on the story ‘“‘Old 
Man Minick.” 











! —they took your breath in ‘‘The 
Star Witness’? — they'll steal 
your h2art in “The Expert.” 


A New Kin 





d OF LOVE / 










f 
_@ 

eb 
Headline 


| H 2S HOW THEY RAVE | 
G | | 
Qu @ from review on page 8 





vf EDNA FERBERS 


The Capelo7 
“CHIC.” SALE . DICKIE MOOPE 
-_-—— 






For a real 
good 


HEART 


O 


TO 
THEY’LL STEAL ae 
HEART AWAY! HEART 
TALKIE 


get together 


ms with 
The story of a gay old dog who - 
could not be house-broken. . 
L ( <: 
SHORTS 
Page Nine 


Headline 


| gy FINE! SO HUMAN! SO REAL! | 















You can’t imagine what absorbing entertainment you'll 
get from the combined genius of these three. 



















“| Admit First 
23 Grandpas 
Many theatres throughout the 


nee country, including the big New 
York Strand admitted the first 25 
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Oldest Grandpa 


In Town 

With the cooperation of your 
newspaper, a search can be made 
for the oldest grandpa in town. 
This kind of local news is always 
welcomed by live - wire news- 
Papers. 

After the old gent has been 
found, make him your special 
guest of honor at a showing of 
“The Expert’? and have him talk 
about same for newspaper publi- 
cation. Perhaps, (and this de- 
pends entirely upon grandpa’s 
financial status) you can use him 
for a street ballyhoo. If the news- 
papers have given him enough 
publicity, he should prove an ex- 
cellent attraction both on the 
street and in your lobby. 

A lot of theatre managers see 
too much of their advertising 
solicitors and not enough of their 
editors. Now is the time to re- 
verse the condition and let the 
news columns help you sell ‘““The 
Expert’’ as well as the advertising 
columns. 


Edna Ferber 
Book Display 


‘The Expert”’ is an unpublished 
book by Edna Ferber, but this 
should not prevent you from ar- 
ranging an ‘‘Edna Ferber Book 
Display’’ with your local book 
shops. In the center of the dis- 
play, you can have a cut-out or 
enlarged still of Chic Sale with 
proper theatre name and title 
credit. 
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Your Lobby 


Keep your lobby quite up-to- 
date. Avoid too much rural at- 
mosphere. The enlarged stills of 
Chic Sale and Dickie Moore will, 
in themselves, suggest the type 
of picture ‘‘The Expert’ is. It is 
much more profitable to sell ‘“The 
Expert’ on the style of Chaplin’s 
“The Kid’ than from the rural 
angle. ‘The Greatest Pair Of Pals 
That Ever Walked The Earth’’ and 
“It Will Make You Think That 


This Is A Great World After All’’ 
are catchlines that should be 
prominently displayed. Other 
catchlines can be lifted from the 
ads. Cut-outs of Chic Sale hold- 
ing the hand of Dickie Moore will 
help. 


It is important to rémember 
that ‘“‘The Expert’ lobby needs 
more selling lines than illustra- 
tion. Don’t put up a single lobby 
frame or standee or cut-out that 
hasn’t the kind of copy that sells 
and sells and sells. Don’t depend 
on illustration and the stars’ 
names to draw them in. They’re 
big, but you can make them 
bigger with high-powered and 
sentimental catchlines PROMI- 
NENTLY displayed. 


Be Sure to Use the 


Nowelty Herald 








Stills Moore 21 and OM Pub A 





Stills OM Pub F and Moore: 





oui 
Stills Moore 21 and Sale 1 











or 50 blondes to the showing of 
“Blonde Crazy,’’ a Warner Bros. 
picture with James Cagney and 
Joan Blondell. The same stunt 
can be worked with ‘‘The Ex- 
pert.’’ Admit the first 25 or 50 
grandpas, or grandpas and grand- 
sons. 

If you pull this stunt, be sure 
to give it plenty of advertising 
in your newspaper ads, in your 
lobby and on your screen. Take 
a photograph of the grandpas. It 
will make good local newspaper 
news. 





THE EXPERT 
IS A “NATURAL” _. 
FOR YOUR 
KIDDIE CLUB 





Street Stunt 


A good old-fashioned horse and 
buggy (the older the better, and 
that goes for the horse, too) will 
make an excellent street ballyhoo. 
Fix up a man to look like Chic 
Sale and have him drive the con- 
traption around town. Of course, 
it must be properly bannered. 

At intervals, the old gent can 
get out and fix something that 
is apparently wrong with the 
buggy or horse. After a crowd 
gathers to watch him, he can give 
them a little spiel and distribute 
a few heralds. It’s a good stunt 
and inexpensive. 


Chie Sale hnitation 
Contest 


A contest with prizes to the 
fellows who can give the best 
imitation of ‘“‘Chic‘’ Sale in char- 
acter, using their own dialogue 
will undoubtedly cause a lot of 
comment. Conduct the contest 
on the stage of your theatre. Tie- 
up with a local costumer where 
wigs and whiskers can be hired 
at a reduced rate. Make the prizes 
worthy of the effort of the con- 
testants. 


Auto Mechanics 
Radio Shops 
Beauty Parlors and 


Barber Shops are 
Especially Good 
Prospects for Window 
Tie-Ups on ‘‘The Expert’’ 
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Toy Matinee 


Exhibitors everywhere have 
been having tremendous success 
with toy matinees. The idea is 
to make a toy the admission 
ticket for children on a special 
Saturday morning performance 
for your kiddie club. One ex- 
hibitor in the Middle West re- 
cently tied up this stunt with a 
local unemployed carpenter who 


fixed the broken toys before they 
were donated to a Children’s In- 
stitution. As a result of his work, 
one of the regular theatre's pat- 
rons gave him a job and the news- 
papers had many kind words for 
the theatre and its management. 
“The Expert’’ is a natural for this 
kind of stunt and you should take 
full advantage of it. 


BROADWAY and 47th STREET 


Does your stomack feel empty when you awake in the 


Does your purse feel weak after a “heavy date”? 
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Do your eyes burt after dooking at a pretty giri? 


Does time weigh heavily on your bands? 


If you are afflicted with any of these ailments be sure 
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Teaser Campaign 


On the next page you will find 
teaser campaign copy and the 
special teaser cut illustrating 
the way to use cut and copy. 
Use them one week in advance. 
Spot them throughout the news- 


‘ paper. It is not necessary to con- 


fine these teasers to the amuse- 
ment page. You can use two or 
three a day as they are very small 
and inexpensive. These teaser 
cuts are made up in such a way 
as to allow substitution and 
changes, which can tie up directly 
with local events in your town. 
For instance, if you are in the 
midst of a political campaign, you 
can use the line: 

“The Expert”? knows who is 

going to win the election. 

Other headline news can be 
used in a similar manner. 





SPECIAL LOBBY DISPLAY STUNT 


The intimate biography printed below when enlarged to 
fill a 40 x 60 frame on an easel in the outside lobby will 
prove to be a sure-fire ‘“‘stopper.”’ If possible, put the en- 
largement on display a week before the run starts. 





Dickie Moore 
A Brief Biography 


H E was born September 12, 
1925, of French-Irish parentage. Is 
a native of Los Angeles. He is forty- 
two inches tall, in his stockinged feet, 
and weighs all of forty pounds, strip- 
ped. Attends grammar school between 
pictures and is in the first grade. Has 
a private tutor to instruct him be- 

. tween scenes on the lot. His little 
female schoolmates consider him 
quite a sheik. 


His ambition is to become a traffic 
cop. Can’t wait to reach the age of 
twenty, so that he can don a police- 
man’s uniform. When asked what he 
dislikes most, he replied: ‘String 
beans, and going to bed early.’’ Has 
made up his mind that when he grows 
up he is never going to sleep. His 
favorite games are parchesi and lotto. 

Was taken to a dentist for the 
first time, recently, to have his teeth 
cleaned. He enjoyed the experience 
so much, that he now wants to have 
it done every day. When the director 
wants to get him particularly enthu- 
siastic about a scene, he promises to 
take him to the dentist to have his 
teeth cleaned. He’ll consent to do 
anything after that. 

Made his first screen appearance at 
the age of eleven months. The pic- 
ture was ‘‘The Beloved Rogue”? with 
Barrymore. Has _ since appeared in 
the following productions: ‘‘Son of 
the Gods,’’ — starring Barthelmess, 





(Still Number—Moore 5) 


“Seed,” ‘‘The Squaw Man,” ‘The 
Star Witness,’’ ‘‘Manhattan Parade,” 
“Union Depot,’’ and now “‘The Ex- 
pert.”’ His work in the latter is 
considered superb. Warner Bros. are 
going to star him in his next picture. 
He’ll be the youngest star on the 
screen. 

One of the scenes in ‘The Ex- 
pert’’ calls for copious weeping on 
his part. The director had an awful 
time making him cry. Finally, in 
desperation, he ordered the young- 
ster’s mother off the set in no un- 
certain language. The child took one 
look at his mother meekly obeying 
the director’s gruff command and 
burst into tears. The scene was then 
shot very successfully, and the child’s 
misery was genuine. 

He has beautiful brown eyes, blonde 
hair, and a remarkable memory. 


COLORTONE EFFECT 


Make your screen presentation artistic 
and colorful with this atmospheric effect, 
elaborately colored, beautifully created. 


4x5—-Colored positive only $2.00 
—Set (positive and negative) 3.00 


3 Y44ax4—Colored positive only 1.50 
—Set (positive and negative) 2.25 
Order by Number N-198 
NATIONAL STUDIOS, INC. 
226 WEST 56th STREET, NEW YORK, N. Y. 


Be sure to specify size and send remittance with 
order to avoid parcel post and C.0O.D. charges. 


TEASER CAMPAIL 


Do your eyes hurt after seeing a pretty 
girl? See ‘‘The Expert.” 


Do you know about the Scandinavian 
Sewer System? Ask ‘‘The Expert.’ 


Does the depression bother you? See 
‘The Expert.” 


Do you know everything about women? 
Ask ‘‘The Expert.” 


Do you want your love affair fixed? 
See ‘“‘The Expert.” 
Girls, does he know how to hold you? 


Ask ‘‘The Expert.” 


Want to know the inside on the 
Women’s Circle for the Relief of Un- 
employed Fleas? Ask ‘‘The Expert.’’ 


Want to learn all about bridge? Ask 
“The Expert.” 





COPY 


| 1 want to know secrets, ask ‘‘The 
Exps 


Sd you marry this year? Ask “‘The 


\ your love affair last? Ask ‘‘The 


‘omen know what it’s all about? 
Ay: 1e Expert.” 


F that rundown feeling, see ‘‘The 


’ 


you looking for experience? See 
7 foe 


:s Greco-Roman wrestling interest 
ye Ask “The Expert.” 


p'ckles mix with ice cream? Ask 
“7 E pert.” 


(Note teaser cut be 


Daily Newspaper 
Feature 


“What The Experts Say About 
Business” can be a daily news- 
paper story. Have one of your 
livest newspapers send a reporter 
to interview the biggest bankers 
and merchants in town on this 
subject. Credit line “suggested 
by the showing of ‘The Expert’ 
at the Strand” is your tie-up with 
this stunt. Copies of the publicity 
should be displayed in your lobby 
daily. Credit to the newspaper 
should be flashed from your 
screen to make this stunt re- 
ciprocal. 





ring your troubles to 





HE KNOWS 





Cut No. 15 Cut 20c Mat 5c 


ibove is example of cut to be 
u. i for your teaser campaign. 
Y | can also apply it to a tack- 
ez] teaser campaign. 





CATCHLI'ES 


The story of a strong man’s will—and woman’s “won’t”! 


Edna Ferber’s most stirring story since’‘Cimarron”’! 


The story of a gay old dog who couldrt be “House Broken’! 


Love that makes you gulp one momen and guffaw the next! 


The season’s greatest galaxy of grins d pathos! 


A triple treat from the author of “Cr arron’”’ and the stars of “The 


Star Witness’’! 


“The Expert” speaks from experience- nd what experience! 














Pinochle Versus 
Bridge Contest 


Here is your chance to tie-up 
with an item that is getting much 
headline space these days. 


One of the scenes in the picture 
shows ‘‘Chic’’ Sale and his old 
cronies in a hectic pinochle game. 
Stills of the scene are available 
at your exchange. On this page 
you will find “‘Chic’’ Sale’s com- 
ments on bridge versus pinochle. 

The way to cash in on this item 
is to stage a bridge and pinochle 
contest with the cooperation of 
your local newspaper. 


Get in touch with a bridge 
club and a pinochle club and 
have them send down their EX- 
PERTS for a nightly session in 
your lobby. Keep the bridge and 
pinochle players at their respec- 
tive games until after the contest 
has been completed and then get 
the winners to talk on the respec- 
tive merits of each game. 


The value of this stunt depends 
primarily on newspaper coopera- 
tion and the amount of space you 
can get on same. It takes a live- 
wire press agent to put this thing 
over, but it is a stunt that is 
worth every minute devoted to it. 


USE THE “CHIC” SALE 
COPY IN NEXT COL- 
UMN TO STIMULATE 
READER INTEREST. 


Cooperative Ad 


“The Expert’ is probably the 
finest title in many years on 
which a cooperative ad can be 
based. There are scores of mer- 
chants in your town that con- 
sider themselves experts in their 
particular lines. Your newspaper 
advertising solicitor will undoubt- 
edly jump at the chance to merge 
all these ‘‘experts”’ into an adver- 
tisement under the following 
headline: 


“Do your Business with Experts” 


or 
“These Experts Guarantee 
Satisfaction.” 


To list the merchants who are 
prospects for space in this co- 
operative ad would be to enum- 


“This Here Bridge Game 
Ain’t A Man’s Game Like 
Pinochle,” Says ‘‘Chic’’ Sale 


“1 never did hold much with any 
card games exceptin’ pinochle. Now, 
sir, folks, that’s a man’s game. | seen 
bridge an’ | seen a whole lot of it, but 
it ain’t near the interestin’ thing pinochle 
is. Why, fellers and gals, a grand slam 
can’t come up to makin’ four fifty double 
in spades, the way you do every onct in 
a while. The thrill you c’n get out o’ 
that kind o’ hand is mighty, m-i-g-h-t-y 
hard to beat. 

“Bridge ain’t nothin’ but a game fer 
women. Men hadn’t ought ter play it 
nohow. | don’t see how a game c’n 
hold you ’less you ¢’n meld a couple 
o’ cards now’n then. They jest ain’t 
no sech thing as a thrill without you 
c’n crack yore cards down on th’ table 
th’ way you c’n do in pinochle when you 
got trumps. An’ what’s more, pinochle 
was good enough fer my gran’dad an’ 
it’s good enough fer me. None o’ these 
here now new-fangled society games fer 
me. 

“Gimme a group o’ congenial fellers 
who knows how tuh play pinochle as 
she is played back home and I'll show 
you a bunch o’ real men. An’ in pinochle 
there ain’t this high gamblin’ they have 
in bridge. | gotta admit, nacherally, 
that a few fellers plays fer high stakes. 
But the majority 0’ pinochle players play 
th’ game becuz they have a good time 
at it an’ like it more fer the fun they 
get out of it than the money which is 
involved. 

‘Furthermore, I’d bet my _ bottom 
dollar that all these bridge tournaments 
ain’t nothin’ like a real game o’ pinochle 
amongst experts. An’ what’s more lI’d 
betcha anything | got that a pinochle 
player has more card sense th’n a bridge 
hound. | c’ld go on a-rantin’ about 
pinochle fer hours, like this, but | ain’t 
a-goin’ to. Jest take my word fer it— 
it’s better’n bridge.” 





erate every one in town. Dress 
shops, beauty parlors, shoe stores, 
clothing stores, hardware stores, 
sporting goods houses, restaurants 
—almost everybody is an Expert. 
Call your advertising — soli- 
citor NOW and get him working 
on this cooperative ad. It should 
be scheduled to break one or two 
days prior to your release date. 
Of course, you will be promi- 
nently represented in same. 





The Cooperative Ad Sug- 
gested Here Can Also Be 
Applied To A Cooperative 
Herald Or Theatre Pro- 


gram. 
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vd" leg, Hit of the 
Season! 








with 
“CHIC”? SALE 


___ DICKIE MOORE 
A WARNER BROS. PICTURE 









Excellent for marquee and lobby hang- 
ing. Size 20 by 30 inches and printed 
on strong, durable canvas. Comes with 
eyelets. Brilliant colors. 
PRICE 50c EACH. 

DO NOT ORDER BANNERS FROM 
EXCHANGE. AVAILABLE ONLY 

DIRECT FROM 


METRO FLAG-BANNER CO. 
2 E. 23rd St. New York, N. Y. 


INSERT CARD 





Page Twelve SIX SHEET 

















24 S far [ ET Background purple. Title in white with orange outline. Top line in red. 
Star names in lavender. Faces natural color. Author’s name in green. 


PLEASE CLIP AND SEND IN YOUR ORDERS ON THE FORM BELOW 





READ CAREFULLY 


NER BR Enclose remittance with order, if no 
ADVER IN G 0 RDER remittance shipment will not be made. 
PICTURES If postage is not included in remittance 

* shipment will be made express collect. 


) VITAGRAPH, Inc. 3. pallet sec ©. D. shipments of 
pope | 3 ‘Here’s the SLIDING SCALE of PRICES 





Sosa 












ONE SHEET \ e reductions in prices apply to quantity purchases for Accessories on ONE PICTURE only.) 
. mail check 
Please ship the follow + order by dress Enclosed find money order Date 
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£ SHEETS SIX SHEETS | TWENTY-FOUR 
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PRODUCTION 


Per Col. 








11x 14 |] 22x28 





Col. 


SPECIAL 
ACCESSORIES 





1 to 25 @ 40c each 
1 to 10 @ 75c each 
1lto20@70c “ 
Over 20 @ 65c “ 
lto 50 @ 7c each 
51to100@6c “ 
lto 25 @ 25c each 
26to 50@22c “ 


Over 25 @ 36c “ 
Over 5000 ( $2.75 perM 





51 to 100 @ 13. 
Ove 100 @ lig “ 
Up to 25 @ $2.00 each 
Over 25@ 1.75 “ 
‘ 
Over 100 @ 5Yzc “* 
51 to 100 @ 20c 
Over 100 @ 18 “ 
1000 to 5000 @ $3.00 per M 

































































Merchandising Pla and Music Cues Gratis—Mail this order with your check early enough to insure advertising reaching you before play date 
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Owner. 02 ae teres cae 
Convright. 1028. bv Warner Bros. oductions. Inc. Printed in U. S. A. CHESE PRICES FOR U.S. A. ONLY. 
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Scanned from the United Artists collection at the 
Wisconsin Center for Film and Theater Research, 
with support from Matthew and Natalie Bernstein. 





for Film and Theater Research 


http://wcftr.commarts.wisc.edu 


MEDIA 
HISTORY 


DIGITAL LIBRARY 





www.mediahistoryproject.org 


